Hello.

My name is Venkatesh Bilvam,
and | am on a journey to

discover how good design

can transform lives, influence
behavior and uplift communities.




ABOUT ME

As a deep generalist, | work across
Storytelling, Communication design,
Information architecture, Print design,
User Experience, Data Stories, and Front
end web development.

(Also, | have an OCD for structuring information.)



ISSUES WORKED ON

Past experience includes working on
themes such as sustainability, climate
change, labor market economics,
public health, micro-finance, wage
discrimination, WASH, gender based
violence and behavioral science.



years of experience of
working as an international
design consultant.
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| work with

organizations across
the design spectrum,
from Discovery to

Delivery.
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PUBLICATION &
LAYOUT DESIGN

Design and layout,
publications,
reports and
whitepapers.

7
Wi

7 =l Z W
mS zES

ms=ms
=7 Il €]

BRAND +
COLLATERALS

Develop
identities, brand
collaterals, and
brand guidelines

INTERACTIVE PROTOTYPES +
USER EXPERIENCES

Create interactive
prototypes, user
experiences and
wireframes

WEB + PRODUCT
DESIGN

Designh and

code microsites,
landing pages and
dashboards
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SYSTEMS/ FRAMEWORKS/
PROCESS VISUALIZATION

Map and visualize
frameworks, systems,
processes, and models.

DATA VISUALIZATION +
INFOGRAPHICS

Present datain
effective ways using
visualizations and
infographics

SAFE CARE ALESS

INNOVATION TOOLKITS,
PLAYBOOKS AND GUIDES

Develop toolkits,
handbooks, and
guides.

S EPIDEMICS | THAT
SSENIDN'T HAPPEN
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. .__xt.i ’

SOCIAL
MEDIA

Create engaging
social media
graphics and
campaigns
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Here are a few projects
from each category —
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INTERACTIVE PROTOTYPES +
USER EXPERIENCES
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An interactive
dashboard for
Sustainability and
GRI Reporting

User experience design
Visual design
Prototyping

Data visualization
Design system

OVERVIEW

PERFORMANCE SUMMARY FOR NCR

PLANET

PROFIT

PEOPLE

PROCESS

Targets Achieved

WEIGHTED AVERAGE TARGETS ACHIEVED

66 35

PRODUCT
/

@
ZONAL RANK @ Complete

On Track
o Lagging

RECENT ACTIVITY

02.07.2020

0. Godrej Meridian launched without
pre-certification

PARTNERSHIP
02.07.2020

02.07.2020

Delhi received final pre-certification for
Green Cove, Green Vista, Hill Retreat

@ Data Coverage

ZONAL HEALTH STATUS

YOO0OO0O

DATA COVERAGE (%)

69

® Assured
Collected

Missing

-

View all notifications




INTERACTIVE PROTOTYPES +
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DESIGN

SYSTEMS/ FRAMEWORKS/
PROCESS VISUALIZATION

INNOVATION TOOLKITS,
PLAYBOOKS AND GUIDES

PUBLICATION +
LAYOUT DESIGN

BRAND +
COLLATERALS

DATA VISUALIZATION +
INFOGRAPHICS

SOCIAL
MEDIA
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ESG PARAMETERS

SORT BY

TOP PERFORMING

- PLANET
EMISSIONS INTENSITY

— PROFIT
% GREEN SPENDS AND CER FUNDS

GREEN SPENDING (IN LAKHS)

CONSULTANT & PROCUREMENT &
CERTIFICATION FEES EXECUTION

21.72

GREEN SITE

COMMUNITY

CER FUNDS STATUS (IN LAKHS)

FUNDS ALLOCATED

697

FUNDS REMAINING

647

FILTER BY

DEPARTMENT

v
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GREEN SPENDING (IN LAKHS)

GREEN SITE

275

GREEN BUDGET

PROCUREMENT &
EXECUTION

CONSULTANT

COMMUNITY

b1

da

Data Visualization of CSR spending
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An interactive
handbook on digital
financial inclusion
for the underserved.

Based on in-depth quantitative
surveys and focus group discussions
with consumers, and semi-structured
interviews with service providers, this
research aims at informing service
providers of consumers’ willingness
and ability to use digital products.
Funded by J.P. Morgan.

Content mapping
Infographics

lllustration

User Experience Design
Interaction

Editorial Design
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]

You are

reading this ConTaraial Microfinance
handbook as Banks Institutions

Immediate outcome of the demonetization move of November 2016

m Executive s m a l l Fi n a nce
T Summary Ba n kS

Preliminary results indicate that demonetization, as
an external shock to availability of cash, motivated
limited people in the low-income segment toward
using digital platforms. Those who were driven
toward usage of digital cash were more inclined to

ital Finance

use of debit cards. As highlighted below, the highest N g N / ) - ' S i
impacted were people working in urban areas and
those in lower age groups. R-F - R-M /ﬁ\ NAVIGATION GUIDE == SERVICE PROVIDERS 22 CONSUMER PROFILES €— PREVIOUS PAGE NEXT PAGE —>

18-25 years 18-25 years
However,thelong-termimpactand sustenanceofthis
transition to digital methods depends on the innate
characteristics of different customer segments, such
as levels of education, digital literacy, preference
for cash, access to financial and digital services, etc.
These are discussed in detail for each segment in the ; : . - < ~ | Digital

2 Dynamics of

consumer profiles. / \ / B / \ / \ it

Consumers

u-m
18-25 years

SAMPLE MOTIVATED BY DEMONETIZATION

® Enabling the
~ Ideal Consumer

ﬁk NAVIGATION GUIDE == SERVICE PROVIDERS 11_ CONSUMER PROFILES €— PREVIOUS PAGE NEXT PAGE —>
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Know Your Customer Know Your Customer

@ OCCUPATION N @ USE OF
CATEGORY N DIGITAL PRODUCTS

Individuals with low income volatility use one or more of all the digital platforms, however, those with highly
volatile income, rely solely on the use of debit cards.

o - ooae Debit cards are the most commonly used mode for banking transactions. However, they are primarily used (Y it

. Summary | Summary
Female, Rural, 26-40 years Male, Urban, 18-25 years to withdraw money from the ATMs, and only marginally for payment of utility bills. However, with mobile
|, Siokal Finance wallets, the users are able to execute transactions to transfer funds, pay vendors and other utility bills. Almost

raodaian half of the outstanding credit in this segment was taken from informal sources.

| Digital Finance
@ inIndia: an
| Overview

OCCUPATION AVERAGE
CATEGORY MOMNTHLY INCOME

| Scheduled | Scheduled
@ Commercial @ Commercial

o USE OF i
Micrafinance DICITAL PRODUCTS @ — e ;Pgoooo
ﬁ H

& Microfinance

" Institutions 7 Institutions

- Payment 9 a Payment
[ Banks NUUP _ DEBIT CARDS [ Banks
) Small Finance

small Finance Checking account details Withdraw Money, \
| Banks Checking balance | Banks
INCOME VOLATILITY MEDIUM

‘Construction or factory workers Petty shops owners Private company emplayees Digital Digital
Agricultural laborers Agriculture Government workers @ Dynamics of < @ Dynamics of

Domestic workers Tailor shops Domestic workers | Lowincome T | Lowincome
Consumers E S ? 10'000 UP-TO . Consumers
Consumer ? 51000 Consumer

Profiles .2 9 Profiles
/ INTERNET MOBILE

o
& BANKING WALLETS 1

ing mon i
| Technology Transfe:nncgm‘:k g :)Iomer kank Transferring money to other bank 3 | Technology
@ Service AREOAHRR, TGRS accounts/mobile wallets, Pay TV/ I & Sarvice
| Providers 5 z E | Providers
cable/satellite bill *QGH Debit or Credit Internet  Mobile

! g 2 " Card Banking  Wallets
MOST COMMON USAGE OF DIGITAL PRODUCTS USE OF DIGITAL PLATEFORMS

OCCUPATION

» Enabling the » Enabling the
~ Ideal Consumer ~ Ideal Consumer

4\ NAVIGATION GUIDE SERVICE PROVIDERS JA CONSUMER PROFILES €&— PREVIOUSPAGE  NEXTPAGE —

SERVICE PROVIDERS $2 CONSUMER PROFILES €— PREVIOUS PAGE NEXT PAGE —> /ﬁ NAVIGATION GUIDE
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Female, Rural, 18-25 years

DIGITALIZING
FINANCIAL
BEHAVIOUR

Most difficult
barriers to address

Easiest potential
to leverage

/ﬁ\‘ NAVIGATION GUIDE

BARRIERS

POTENTIAL

SERVICE PROVIDERS

DIGITALIZING FINANCIAL BEHAVIOR: ENABLERS

DIGITAL I
LITERACY |I

Only 24% of these women use smartphones
and the rest largely use basic phones. While
basic phone users are able to make and
receive calls, only 42% of these users report
being able to send SMS messages. The

few smartphone users in this segment are,
however, adept at making phone calls and
sending SMSes, along with regularly browsing
the internet, downloading applications

and using social media like Whatsapp and
Facebook

LITERACY AND
NUMERACY

86% of the women in this segment

can read and write and only 9% report
not being able to do either. In terms of
numeracy, 50% can perform higher order
mathematical functions but 16% report
either no recognition of numbers or are
able to only recognize numbers till 10.

$2 CONSUMER PROFILES

ACCESS TO FINANCIAL [|
INFRASTRUCTURE g |I

While 92% have access to some bank
account but only 42% have debit cards
and even fewer have credit cards. 67% do
not have an ATM within walking distance.

PROPENSITY ﬂ
TO PAY [ ] l

A considerable number of women in

this segment have reported the use of
mobhile phones for an average 3.5 years.
On an average, women reported spending
approximately Rs.95 per month on their
mobile phone recharges but smartphone
users in this group spend 2.75 times the
amount basic phone users spend. All
smartphone users report paying for a 2G,
3G or 4G internet service.

AWARENESS

Women in this group report not being
aware of digital platforms like internet
banking, mobile wallets and the *99#
mobile banking feature. Moreover, among
those who are aware, there is lack of
knowledge about how to access these
products digitally.

€— PREVIOUS PAGE

@ Executive
T Summary

| Digital Finance
& in India: an
| Overview

| Scheduled
@ Commercial

Banks

@ Microfinance
, Institutions

- Payment
", Banks

o Small Finance
| Banks

| Digital
@ Dynamics of
| Lowincome
Consumers

Consumer
Profiles

| Technology
@ Service
| Providers

» Enabling the
~ Ideal Consumer

NEXT PAGE —>

Know Your Customer

ADDRESSING
THE GAPS

/ﬁ NAVIGATION GUIDE

SERVICE PROVIDERS

@ ADDRESSING
THE GAPS

1. This segment would also respond mildly to
the typical digital platforms. It is important
to identify the nature of the transactions
they do. Also, for this demographic,
focusing on ease of use, similarity with
cash in terms of transferability, and
liquidity, is needed to include them
digitally.

2. This demographic also has the ability
to transfer learnings to other members
of the household. Spreading awareness
and demonstrating the outcomes of
using digital platforms can inspire
them and in turn, the household to
transact digitally.

JA CONSUMER PROFILES

Cash can be

used in all

transactions

as opposed to digital
services which small

to medium scale
vendors may not accept.
Moreover I have a basic
phone which prevents me
from using the mobile
based digital services.
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An interactive app
prototype to help
formalize street
vendors through
financial inclusion

This application prototype was
developed for the government to
onboard a potential of 10 million
street vendors onto a platform,
thereby providing access to better
financial products and promote
upward mobility.

User experience design
Field interviews
Process mapping
Visual Design
Interaction Design

P~ INTERACTIVE PROTOTYPES +

SKILLS SUMMARY REFERENCES

Dis€over your
neighborhooed

Choose from these
categories
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v
Basic stakeholder needs overview
@ Phase1
What is needed to tackle the challenges? s
Stakeholders Need
v

Farmers 6 Better
Street
Vendors

Customers @
Urban Local
Body

»

Legal Identity
Certainty / Predictability of business
3 Fair Price for the items being sold.

N

-

Provide Legal Identity
Constitute a Town Vending Committee as
per the act

]

Policy Maker @ Data to analyse trends and plan

DIGITAL PORTAL

Data Collection (NULM + other details)
ID Card distribution

Monitoring & Managing street vendor
locations

Real time information to customers & digital
transactions

Identifying vending zone
Planning infrastructure & basic amenities
Reqgulatory mechanism in play (eg. FSSAN

STREET VENDOR
REGISTRATION FORM

Age

34

Gender

Male o Female

Has municipality
ssued an ID card?

tems sold by vendar
Search
Fruits
Vegetables
Chaats

Juices

A
Self registration and onboarding screens for
street vendor, verified by field officer

FIELD OFFICER
VERFICATION FORM

Enter termporary id

2/2-546-927

Full name

Mobile no.

Consumer facing screens
app interface

Choose from these

categories

ehru Its &
Veggies

I
S

Accéssor

ies -

22 neatby fifg i i+ I3 nearby

/06 nearbyes S 42 rearby
BN

i L Eservice

9:41

< Home

Fruits & Vegetables

. 2

.ISU =
- 'm
Py Ro o

Lalitha's

Mangoes, Bananas, Papayas...

**** 129 reviews

Ramesh
Vegetables, Fruits

* * * 167 reviews

Jagadish

Coconuts

* * * * 89 reviews

Satish Kumar
Vegetables, Fruits

Y % % K K 156 reviews

.I" ? .

@)

-

Special items

Drumsticks, Mushroom, Purple
Cabbage, Brocolli, Banana Flower

e [omatoes

500g

Potatoes
500g

. Onions

500g

Beans
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Dashboard
prototype for Real
estate data

User experience design
Visual design
Prototyping

Data visualization
Design system

Multi Year View

SELECT PORTFOLIO GEOGRAPHY REFERENCE LRP PLAN SELECT YEAR RANGE

o—9

FY22 FY26

13% ‘ 18% ’
FY 25 FY 26
PBT Journey

Indicator of Income advancement or deferment

Asp CBE

2000

GPL All v FY22

Return on Equity

target

INDAS @) PcM

FY24 FY25 FY26

Margin . Existing Projects New Projects

VIEW BY

O Income (O BV Sold (O BV Launched (O BV Signed

EQUITY CAPITAL
TURNOVER TURNOVER

Total BV Signed Total BV Signed
Equity Capital Deployed

558% ’- 457%,.

Margin Multiplier

Indicator of Creation or Erosion

Percentage

=
5
2
<
b

30.3% 22.4% pcp

V A

0ax 03° 04

DEPLOYMENT
RATIO

Capital Deployed
Capital

71% 2=

PORTFOLIO WIDTH

(O All Deals

RCC MEP oC

v v A
0.6* 0.5* 0.5%

CAPITAL
STRUCTURE

Capital
Equity

172% % -

@ Existing Deals

ASPIRATIONAL MARGIN

28.9%

0.2%
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WEB +
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A data driven tool to
assess the quantity
and quality of jobs in
India

The JustJobs Index is a data-driven
tool to measure the quantity and
quality of jobs in India. The first of its
kind, the tool also has a weightage
feature to let users play around with
the weights of the indicators.

Product Design

User Experience Design
Data Visualization

Front end Development

As featured in

THE WORLD BANK

COLLABORATION FOR DEVELOPMENT

Bloomberg | Quint

WEB + PRODUCT
DESIGN

SYSTEMS/ FRAMEWORKS/
PROCESS VISUALIZATION

INNOVATION TOOLKITS, PUBLICATION + BRAND +
PLAYBOOKS AND GUIDES LAYOUT DESIGN COLLATERALS

E JustJobs Index

INFORMALITY

INFORMALITY
45/100

BENEFITS INCOME
INEQUALITY

EMPLOYMENT GENDER
INEQUALITY

-~ State Score =9~ All India score

DATA VISUALIZATION +
INFOGRAPHICS MEDIA

Explore the data Download the Report

© Rescale Z-Score

How to read the chart

All the top-ranked countries score
at least a 90 out of 100 on
protecting women’s access to
institutions and their use of
property. Many countries miss the
mark on protecting women from
violence, providing incentives to
work, and eliminating barriers to
jobs.

No country gets a perfect score on
women’s workplace equality, but
Australia comes closest, with a
score of 94.9 out of 100.

This map shows the measures the
formal legal obstacles to women’s
economic participation around
the world. While there is often a
large gap between laws on the
books and their implementation,
formal legal equality is a critical
first step to closing the gap
between women and men in the
economy.

SOCIAL
SKILLS SUMMARY

O

REFERENCES
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e < L] B www.connected 2work.org s i ! :

ConnectedZWork Home lesources Blog Events \bout Cont:

A knowledge platform
that collates research on
the impact of technology
on livelihoods.

Connected2Work is a global platform to

enable organizations share cutting edge S ™

research work on the impact of Technology C1ICPAI'HIE 101" LINAgZ(

on Work. The platform covers 6 key themes a0 e A e TR " N L LR e e A,
across Artificial intelligence, Blockchain, 10UL RCSOULTCC 101 NCSCAL U O 1CCIHNIVIOSY dA1IU YWOUL'E
Automation, Robotics and General Research.

Product Strategy

User Experience

Wireframes

Prototypes

Visual Design

Interaction Design

Information Architecture

Database management af |
CMS configuration I
Front end development
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o9 < {1 & www.connected2work.org &

] i o9 < {1 @ www.connected2workorg £

Browse Publications by Theme

WVIEW ALL PUBLICATIONS »

Search for reports. authors and subjects discussed = FILTER 52

Showing 1-2 of 187 reports
[
= Intro Women. gy Thriving in the
. Work. and the gi Era ol Pervasive

Giz Fconomy AL Deloille’s
Stale of Al'in...

Automation Platform Economy Roboties

Thrbving i Eh &ra of
pervaive Al

Wl |_\ -

TIEX

Blockchain

redd ek | S04l s Rese i g Whal
=« Prolection of ey i Methods in a 3 ty
Workers in the Pandemic e il Worker
Platform

Strengthening

Also browse by

View Insights @ Attend an Event @

A

Browse research by theme, region,
organization or author.



h (i ] & WEB + PRODUCT — o

HOME ABOUT CLIENTS DESIGN SKILLS SUMMARY REFERENCES

o9 £ {1 8 www.connected2work.org £ ! 0 o9 < {1 & www.connected2work.org i ol

Search for reports. authors and subjects discussed = = = Search for reports, authors and subjects discussed FILTER =2
digital Filter publications hy

Theme Seclor Region Organizalion

[Ji;:i.lill Agricullure Automation (52) L' Industry (99) Select one Sclect one
Digital Collective SIS Epooy L5c) ' - Mational Bure
| Robatics (7) O Agriculture (39)
Digital Divide
Artificial Intelligence (28)
Digital Economy

Digital Era ) Technology and Work: General (5... dge, Evidence and Learning fc

ity of Califernia
bal Institute

Digilal Jobs for Youth: Young

Women in the Digital Economy L

Digzilal India
Showing 1-9 of 188 reports

Dizital Labour and

Development: Impacts of Global : z :

Digilal Labour Platforms and R ' "z L e :

the Gig Economy on Worker... ! i E-Discussion ¥ ; _Intro Women.
on Conlinuing —% B ¥ | Work. and the

Online N -y | . Gig Economy

Learning and... j 7

Tech Savvy: skills for the

Digilal Economy

\ssessing Lhe Social Dimension
ol Thieilal Fenmnnm

A A A
Search UX involving autosuggest, keyword stemming, synonym matching Filter UX involving faceted filters
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Interactive data story
on Job Creation & Job
Quality in Detroit and

Bilbao.

Storytelling, Data Visualization and
Interaction for a data story exploring
the nexus of wages, job creation
and job quality in the legacy cities of
Detroit and Bilbao.

The project unveiled past trends in
labor policy, unemployment, along with
geospatial visualizations presented
through animations. The story was
presented at the annual BUILD
conference held in Detroit, Michigan
and funded by The German Marshal
Fund of the United States.

Storytelling

Art Direction

lllustration

Infographics

Data Visualization
Geospatial mapping

User Experience Design
Animation and Interaction

Who has access to
in Detroit?

Unemployment Rate (%) by Census Tract,
Detroit Metropolitan (2000 - 2015)

0 128
[

Values based on
quantile projections

Between 2010 and 2015,

in the metro at
a faster rate, at annually, as
compared to 7.3% in the city
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Who has access to
| in Detroit?

Per Capita Income by Race, Detroit City vs Detroit Metropolitan (2016)

in the metro area as a
whole still earn more than double
what and
Latinos in the city earn.

W

White African-American
(Metro} (City)

Who has access to
in Detroit?

Who has access to
in Detroit?

Unermployment Rate by Race, Detrait City vi Detrait Metropolitan (2008 - 2016)

= o

SKILLS SUMMARY REFERENCES

Incame Distribution. Detroit City vs Detroit Matropolitan (2016)
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The story of Bilbao Can the economic Can the economic
renaissance be sustained? renaissance be sustained?

Working population aged 16 and over, Bilbao (2006 - 2016)

What are the labor market impacts Has Detroit diversified What'’s happening to workers?
of a manufacturing revival? its economy?

Nature of Work, Bilbao (1991 - 201)

Total Employment: Manufacturing and Healthcare and Social Assistance, Detroit Metropolitan (2001 Growth in Manufactu ut w T it in Ma facturing, Detroit Metropolitan (2001, 2009, 2015)

t 10,000

a
B
o
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Tackling Air Pollution
through Effective CSR

Communications and digital content
strategy, tone and voice guidelines,
campaign collateral, website design,
illustrations for the Clean Air Platform
Project.

Storytelling

Art Direction

lllustration

Infographics

Data Visualization
Stakeholder interviews
Persona creation

User Experience Design
Visual Design
Wireframes

| FAQs |
@ CleanAir
Platform Why now? About us What we're doing Engage with us News

. . BENGALURU

Tackling the
invisible killer

A city with high technology leadership,
innovative models of civic engagement
and one that is at cross-roads of
making a difference in its air quality.

Why Air? Join the movement
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AIR QUALITY - 156 (UNHEALTHY)

® CleanAir
Platform Home Why now About Us What we do Engage with us News

. . BENGALURL

a day in
an auto reduces my

life by

Human interest stories and
art direction to deliver an
impactful user experience
and to engage the user
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THE CAP STORY

WY NOWT

ABOUTUS

There has never been a

AbautUs

What we o Engepe withus

Why now Aboastlh  Whatwedo Exqage it

BENEALURL

CAP-B driving citizens to
demand clean air

Aboutln  Quifmpem  Gnpipewkhes  heen Conbsts

demand clean alr

beller lime for a new : > actiol
model of change.

Air pollution is a burning
issue. Qur cily needs clean
air NOW more than ever.

non-amokens with Wing cancer is Boing up by 30% bo 90K 3

How bad is the situation?

1 o, Lix o
A oy ribh o .
<% A : Y, % 1 Moo :
1 - [ o N -
,\. 1 Mo - o
A i s &) Setup air quality Set up air quality St up air quality
> i N g’] ‘ - AT wvaluation centars avaluation canters evaluation conters
. Tow is Bengaluru's air gqualily monilored?

A QUALITY DATA SOURCRE OF POLEUTION SENEOR ECORYSTIRL GOMTRALURCE TSN WLV

Insufficient s
Aidr Quality Data :

SERWED PALT

[
LE { WERD W
Improve air quality T
Fallow us
What is the problem with the eurrent set-up? @000
- Set up air quality Set up air quality Set up air quality
evaluation canters evaluation canters evalustion centers
What is polluting our air? — . %
ey Soedimg foundational procig the Crestings replekic n (s ware) (rananane) (oo wone)
abr padlution sl take cltbes =
evidense hased destsions —
Q

128

alllments

35"

Viehioulur emisaioms

Building a public narrative that personalizes air
pollution and creates the momentum for

informed actions.

Loves 2 i
rp———————

s i eI 58

3

Sl g air quality Muaiilor kocal
ovaluation cenbers hotspets via mobile

Tnprove information on
air pallution sources

O o) D o) D o

Momilor particulate
matter in real-lime

sandban For community su

engagement

Share kionwledde with
internatinnal institutions

[ astenia |
Support health related
rescarch stdies

e

A VR O 1 85 T TN AT Sy 9T

How will enhancing the monitoring network help?

Related Programs

What we do

Fngage with us
Contact Us

Clean ar Flatform

Lovess ipours deicr 51 armet, consectetues adgicing
[ p——

€D o) CIP (o) CI (o) T
. a Monitor local Inmprove information on
What is particulate matter (PM)? e wonitaing hotxpatsvia mohile sir pollution sourees
P a—
XD (oovom) o T XD Groven)

Frequently asked Questions

Asingle PMz25 Why mow
particle measures s
vaoth the size of a 2 3 b What is the difference hetween manual and continuous monitors™
hair section <Backed by solid experience and leadership
|)Elllllll lhlS Initiative> Wheere cam | view my Bengaluru's air guality data” +

\nchor Palrons

.
Agim Premji
Philonthrepic
Tnitiatives

i I ' 4 4 v g Why mons About Us Whatwe do

App

DI Hi-fidelity wireframes and
page templates

Brain, Hearl

& Lungs.

Board amel Advisory

Sarwh George Habail Koawar

How does PMz.5 affect me?
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A collective to
* improve air quality
in Bengaluru

Acollective to
improve air quality
in Bengaluru

What is Polluting our Air?

How Bad is the Situation?

24.7%
DIESEL 49 9%

SeaE TRANSPORT

Full width sections

SECONDARY
SOURCES

% ORY OF (MANGE

gl Building a public narrative that personalizes

air pollution and creates the momentum for
informed actions.

Asavari Raj Sharma

Craating Seeding Foumcational Improsing Replicable
ctuire. Capabilitios Mo

vidth sections

Design system for the
website encompassing
buttons, forms, columned
layouts, cards, tags, footers,
call-to-actions and hero
sections
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SYSTEMS/ FRAMEWORKS/
PROCESS VISUALIZATION
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HEAD OFFICE FOREST

ASSISTANT CONSERVATOR B

FORESTS

>

Each title card displayed the SANCTIONED WORKING
sanctioned posts, working posts
and recommended number of 2 5
posts for the position

Mapping the BRUHAT BENGALURU o T wwmmemon
organization MAHANAGARA PALIKE Disietion e Ofcs Gt et

6ft

This massive project involved P
visualizing the organization
structure of the government
to identify redundancies, ——— — -
rebalance capacity and reduce — s
inefficiencies. Thg final output Wastellabismg Destination | s i
was a 15ft x 6ft size canvas for a e g ZonalChat | ey -
consultation workshop. R 8Zones | cak vl
gl uf prrnpklals ursde coonis Ble fufo e sl aronaniium ek : Enkabl Ml Il
ST R 8 o —n
15ft v - e
Some shocking survey resulls hera How Lo read thischarl i o on Techmaitg ¢ Wedtare N
) | ) e T Destination |
0 @ rmeses memenes Divisional Chart | =
e s 35 Divisions | - ey
Q : Janaagraha Centre for mu IIEH-i“,
Citizenship and Democracy
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Faciliatating groups @

PERFORMANCE
MANAGEMENT

IDS DATA
(ODS + EDW) SOURCES

Faciliatating groups @

i\dvotatmg Causé

N7

REVOLUTIONIZING
MICROFINANCE

Internal process
visualization for
a microfinancing
institution
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PRODUCTION

Supply Chain

Cultivation

Value chain

SERVICING

Support
Activities

INBOUND
LOGISTICS

SALES &
MARKETING

From Coffee bean to Cup; °7*#4""

Mapping the supply chain
process within Global

Value Chains OUTBOUND
LOGISTICS
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Visualizing the seven building
blocks for healthcare delivery

Multiple
Regulations

Multiple
Schemes

Optional Designated
Trade Trade

Graduate
Apprentice

Multiple
Programs

o®

lllustrating the complexity of the
current ecosystem of Apprenticeships
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Mapping the
sustainability
framework of an
organization

A multi-layered framework that
maps Stakeholders to GRI indicators,
ESG (Environment, Social,
Governance) to a 6P framework.

LEGEND
ESG Topics GRI Indicators
Environment ® GRI 400
Social @® GRI 300
Governance @ GRI 200
All ESG Topics @® GRI 103
@® GRI 102
@® GRI 101
No GRI
Stakeholders

9 Consultants @ Local Communities
Agencies e Investors

@ Government Bodies

o
: S,
(2] - (3‘
2 £ m 5 =
g g 8 ) 2
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.# MASTER PLANNER
‘# LANDSCAPE PLANNER
_ 33 .lllllllllllillllllllllllllllll::—: ARCHITECT .
% % A : O I . INFRASTRUCTURE CONSULTANT
% o S Site visit ' ' 4
[ S 2 . . . O . TRAFFIC CONSULTANT
3 2 = Sharing of information ' '
2 gj 3 Address RFI's : E LIASON ARCHITECT
2 S\ o Initial ideation N : - L
Kick off meeting PeE: v § P PR
%, - N OF Site visit gow 8= g9 FS @
X O GoTo meetings and nweoo 9o 22 " s 2 c
S&‘\‘ w X 0 “w O w B 5 “w e g ©
conference calls every v g g v £ VS S QI EeET
week 285" S £ 2w S 2L g
59 S5 525 5s &
& = Cc = = = = Cc
T 8 82 g £ g
prod(,(? n = =
" e 3. TIMELINE
o ,.e 4&
AUk, I‘S[udy §
IN
N
Lias, Repo, ¢ 5
&

fic i, & e s &—*im

C7 C6 C5 C4 C3 C2 (I

C1 - NATURAL

C2 - RURAL

C3 - SUBURBAN

C4 - GENERAL URBAN
Cé6 - URBAN CORE

C7 - BUSINESS DISTRICT

Experience map of a

Subject Matter Expertise (SME)
in Urban Planning
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INNOVATION TOOLKITS,
PLAYBOOKS AND GUIDES
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A toolkit to prevent
neonatal mortality
in hospitals

Conducted and facilitated workshops
with multiple stakeholders including
government, policymakers, doctors
and healthcare professionals to
identify issue areas, knowledge gaps
in existing protocols.

Human centered design
Process mapping
Contextual inquiry
Content audit
Information architecture
Packaging

Visual design
Publication

SAFE CARE
SAVING LIVES
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>
Developed a STARRE framework A QUICK )
(Setup, Train, Act, Record, s E Ps I s REFERENCE GUIDE A@ESS
Remind, Evaluate) to map health international
5 the healthcare professionals
- - e v A e S experience. SETUP » TRAIN » ACT » RECORD — REMIND » EVALUATE

te
MANAGEMENT | NICU

Install elbow
operated taps in
front of NICU

» could be no facility for
nyg, staff may not
wash their hands before
entering the NICU

Identify the place to setup the
hand washing area. Install elbow
taps in the identified hand
washing area,

SAFE CARE
SAVING LIVES

Use a “flower”
sign / High risk
stamp with red
pen to mark all
the high risk
women case
sheets.

9 How

Segregata from other sheets
to give special attention.

5 TP

Ensure avallability of separate
hand rubs at each warmer.

<

Passport format as a
quick reference guide
for Doctors

|

Pocket cards for
Nurses and Staff
workers to increase
task retention.

Install elbow
operated taps
in front of
NICU

OR

Install hand

dryers to wipe
wet hands

introduce
alcohol based
hand rub at
every NICU bed

SETUP —

Delegate 2
nurses to
perform the IV
Cannulation
procedure

Keep a
dedicated
autoclaved
trolley set for
IV Cannulation
procedure

Ensure
adequate
availability of
peripheral IV
insertion kits in
the crash carts.

EISTER

SETUP

Ensure
continuous
availability of
running water
and gloves of
all sizes.

b

Reorient
and train the
staff on hand

washing and
proper steps
| MANAGEMENT

Use auto
claved news

paper to wipe
wet hands.

Keep ‘Hand
washing
register’ at the
entry of NICU

MHUREE

Ensure compliance with optimal hand
hygiene practices among all staff in the
NICU/Newborn nursery

Qui con esed eos moditatibus evellam uscium quist, omnis ad molori
de veneceperrum quasped et, optatusanti ratesti opta quam laciatus
molore exerfero eture lianis expelesto elendamsim debitae. Rerunt,
cus molorro qui aut ped quam nonestiumgquo Ipsusam

TRAIN — ACT

Sensitize
the staff

on Aseptic
non touch
technique
for IV
Cannulation
procedure

MEDICAL OFFICER

TRAIN -

Train all the
labor room
staff on sterile
per vaginal
examination

SCS5L STAFF

»

b
4

Modify step
four of ANTT
from cleaning
of the trolley
surface to
“Spreading
the auto
claved cloth of
sterile set on
trolley surface

Flip the
cover of the
kidney tray
to place the
equipment
used for IV
Cannulation.

ACT

Assign
responsibility
to specific
nurses to

do the per
vaginal
examination

Limit the
number of
per vaginal
examinations
to three for
women in

. - TP

Qui con esed eos
moditatibus evellam
uscium quist, omnis ad
mialon de veneceparrum
quasped et, optatusanti
ratesti opta quam

Ensure
compliance
to Aseptic
Non Touch
Technique
(ANTT)
during
Peripheral
Intravenous
line
insertion

Paste
‘Hand wash
reminder’
poster on

warmers

Floor taping in
red ink at the
entrance of

REMIND —

Display ‘Nine
steps of ANTT’
poster in the
unit.

REMIND

Display ‘Steps
of sterile

per vaginal
examination’
in the labour
room.

SCSL STAFF

Per Vaginal Examination

Qui con esed eos moditatibus evellam uscium quist, omnis ad molori
de veneceperrum quasped et, optatusanti ratest] opta quam laciatus

molore exerfero eture lianis expelesto elendam.

13

Conduct
regular audits
using video
recordings at
NICU

ACCESS HEALTH

- THECRY OF
CHAMNGE

Qi con esed eos
moditatibus evellam
uscium quist, omnis ad
malon de veneceparrunm
quasped et, optatusanti
ratesti opta quam
laciatus molore exerfero

eture lianis expelesto
alendamS5im debitae.

EVALUATE

Conduct
cross audit by
the medical
officer apart
from nurses

EVALUATE
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Safe care, Saving Lives

SEPSIS

SETUP TRAIN *  AC ’ RECORD * REMIND

pintroduction

iSCSL
N
@
@
. -
| 5
; Safe care, Saving Lives 0
' BIRTH 0
' ASPHYXIA v

DUTY
MEDICAL
OFFICER

Aemrd pplerars

Package

* EVALUATE

The end outcome of this

project was an extensive toolkit - ;i*g EEr
that included information for -

different stakeholders in the
system - Hospital management,
hurses, staff and doctors.

ATECS SAFE CARE, SAMNG LIVES
(LESS CHAMGE PACKAGE
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[ ) [ )
Gender Based Violence manual for SHGs and link workers
[ )
understand key concepts such as gender and sex, patriarchy, |
signs of gender discrimination and forms of domestic abuse. . _ f
UNDERSTANDING DISCUSSION @ " |
BASIC RIGHTS ON RIGHTS 2 ‘
v TRy
Content mapping and information architecture to
create a design system for the manual
MODULE
DESIGN ELEMENTS e

key indicators identified across the manual

- each indicator marked with a symbol for visual aid

filetypes activity information types.
[ [
o® & —
3¢ 5=
O =
audio video presentation discussion poll warning information tip

CONTENT MAPPING

- different types of content identified along with repeating vs unique elements
different types of content identified along with ref g queel

Health centers are non
threatening spaces to
discuss their health and
sensitive issues such as DV.

They look upon doctors as
comfort providers.

DISCRIMINATION INCREASES VIOLENCE

UNDERSTAND
PATRIARCHY

HOURS

UNDERSTAND GENDER AND SEX AND HOW GENDER

UNDERSTAND DOMESTIC VIOLENCE AND FORMS OF
VIOLENCE AND HEALTH IMPACT BECAUSE OF VICLENCE

L

GENDER, EQUALITY
AND PATRIARCHY

- Iosing the ststememtz]

W interactive dvomilon based on the game.

= 000w ©OOMN O -
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A handbook of innovation
methods to tackle
malnutrition in schools

With clear, crisp instructions across well-
defined phases, this toolkit aims to provide
support for creation of more robust and scalable | oo : _
innovations. ':-‘f".. e . 'y *

‘ e

- L

T

- N

L]

N
\ -

A
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Orientation/ Navigation —™
LT . . Step Number Group / Individual "
Icons to indicate stage of innovation, ( )
ease of implementation, single or 3 o ¥
participatory activity Difficulby Level
hctiviby Nome D
This is the step to focus your activity on a specific population - it could be AWWs,
pregnant women, adolescent girls or adolescent girls’ parents. Keeping the
intervention directed on one or two target groups ensures that your efforts and
OVERVIEW OF ALL TOOLS resources are not spread too thinly, and that it's easier to measure your results. This
will help you focus efforts for the next couple of activities. It is also ok to repeat
these activities for more than one target group.
A. DEFINE B. DESIGN
mmﬁmﬂﬁm&mﬂmmﬂ! Wil“dlnt D;fmmn-“m“m” ?hmhmkﬂ?1m Preparation Marerial WHY
m e " T T . riaiess isgranm eparatio Materials V
e g Have all the materials from Chart paper or a white board, An important step in defining
Step As on hand. markers. the problem you want to
i (@) sdoboties sy 0t enprgnens pon 0 0 - =1 6 0o address is identifying whose
problem you intend to address,
and what their needs are.
Y yene 00 © T 00 0
mibnt Beaching the hand 1o reach
© o @0 O © o 0
@ Prepase an nterview geide () @ e iy [« JESER 20 0O o HOW
lateriewing
e Answer the following questlons through an open group + What are their needs?
Field work - nterview poople
@ - o @ @ C. ENGAGE discussion for each group of people that you hope to :
W“‘“;“m::“““m“a H"‘“"‘:‘t’ﬁ‘“’"’“ reach (for example, mothers-in-law, mothers, fathers), DL Co o ot henny
@ Compile Ndings and inalghts o @ @ Write the answers on a white board that everyone can . How many are there?
- ° SWOT Asalysis o @ e ety e e + How many of those will you reach?
ey warhabders 0 EEMNIN PSS Kl it s 9 @ « Who is the main target group? What do you call
@ deraity the target geoap o @ a this group? + How '::rill the innovation interact with them? How
often
@ Crvate u Profile o @ e i @ e ¥ 06 @ + What kind of decisions does this group make? (if
they have no decision making power, it might be « How will the relationship with this group develop
a good idea to look at an alternative target group) over time?
@ ot 0o ©
e 1| T 00 ©
@ o et st 00 ©
Ico

A

Color systems to increase recall and recognition
across the project

of innovati
of impleme
single or partic

ns to indicrz stage

n, ease
ntation,
ipatory
activity

~B

Box Type Icon

The Target Group Could Be Your Own Team

Increasing knowledge and skills about nutrition is key to the success of the ICDS
program. Innovators from Balaghat found the mosi important starting point is raising
awareness among the AWWs about goed nutrition. AWWs themselves often hold
traditional bellefs and negative health practices, and this needs to change if they are
themselves going to catalyze positive change in the community, You may find a different
starting point!

EOTES
i THE
FRELDY

Formore infommation about innovations Fom Balag hat and Dindod, see Ampendix A

Q fdditional Info

I5] Adapted from Hesta's DIY Toolkit (301 3)
i

e Adaptations

Content structure and
navigation system for
easy accessibility
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TABLE OF
CONTENTS

. ENGAGE °

Sorp C1: Saebckdes Anatysts amd Engagermeat Plas L

Sorg 3 Siuks bbbt Damaabisilon Besting &

DPLAN ]
= ' Sarp D Wity yonr sl e:
& Hlerw b U this Toadkdt . saep B Writw o Obfeciion &
L Overvire of all Tocks . St B Crvatz s Loghc Model “
4 u arp Du reae 3 Fimeline -
% Mistraals Resprired Fos dhrvp Woeh " St B Doty Wisk Wactne i

Sty B Plan Virar Tt -
A. DEFINE o Sorg By Wwnarmtial Tanken Lint »

Sty B B a0 Dinssevatiios Fis S alabd ity n
LR a—— =3

St s g Whst Yo Ko " EMONITOR @
Sorg A Map Rrveuroes

Sorg . Frepare an interriew Coukde
Sory A Febd--worh - imcrrview ivople

At this point, participants may be ready to jump towards an actual selution. Howewver, we are e

being tharough for a peasan = to create a well- thought through innevation! Instead of looldng F. DOCUMENT (]
far sedutions, 8t this stage we are just looking to the specific area where we might intervene. e e — 4
G.EVALUATE ﬂ
Freparaben Malsstals WHY B.DESIGN 0 s .
= LI Somp b1 Bramsivem Solutisns 4 - s - 3 ! \.-_ . .

Waer maderiafs on ko and Past-if nofes, markers This is o stepping-stone from S B oo :‘ ""*'-‘:'—“' ‘: & . 4 :I;l‘ldsll::m;r:‘nm(:ms"m:‘lﬂh
wisibie from Sleps A7, AS & s all the bckphis fowerds creating A i A Rchng e Hend B “ [ r————— "
a sohtlon, This Step provides e N e -
[ocus 1o the mest siep, whsich i [0 S —— -
destgm 0 sedidion stmetelgrersts .

° FOW W“—

1 Everyone should wiite down [deas lor seletion L. Pt them all on the wall. Group “like™ spportemi -
avin o1, pest -1t notes of cards. Each | dea should thes together chemarically, exchide doplicates
start with “How might we. ™ For rample;

: | e 3 Hscuss as you beok a1 the different aprions. Which
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STAKEHOLDER ANALYSIS AND
ENGAGEMENT PLAN
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Brainstarming rules

+ Defer judgment: there are no bad ideas at this point

T
LR

« Encourape wild ldeas: wild ideas creato real Innevation! They can be modified to

e [ -
be mre realistic laver el U
el ey e

=

-

+ Build an the ideas of athers: think of “and™ rather than “but..”

T D,

+ Stay focused on the topic: brainstorming doesn't mean you anen't disciplined

°
i

+ Bevisual: engage logical amd creative sides of your braln ~ drmw pictures.

b - s

* G for quantity: sel a blg goal for mumber of ideas - then surpass il Tdeas should f' . o et ey e T
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Visual screening
guide to identify
cancer symptoms and
lifestyle diseases.

Instructional design for a cancer
detection and screening program run
by the World Health Organization. The
subject audience, being a remote tribal
community, implied making the guide as
visual as possible.

cancer can be prevented. Get your
done and remain free from the

er is caused by a virus. We are

special test that can detect the virus.

re normal you need not
cervical cancer for the next 10

SIGNS AND SYMPTOMS

SIGNS AND SYMPTOMS

y not cause

symptoms in its ean

any signs or
y §

Ty stages
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o VG OUT THE

o WASH hDpDS Witk
Sorp

@INSTRUCTIONS

- HPV TEST

INSTRUCTIONS FOR SELF-
COLLECTING VAGINAL SAMPLE

E [:? Warning: Do not collect sample if you are menstruating
or if you are pregnant

Make sure you introduce the brush inside the vagina and
not the urinary passage.

1. Wash your hands with soap

2. Dry your hands

5. Separate the lips of your 6. Push the brush inside your
genital passage with one hand vagina till you get a resistance or
and introduce the brush gently more than half of the length of the

into the vagina brush is inside

3. Take the brush out from the
packaging. Do not touch the
end with the bristles

For more information visit www.insertnamehere.org

4. Lie down comfortably on
the bed with your legs folded

7. Rotate the brush 5 times in 8. Give the brush to the health
the same position. Gently take waorker (make sure that the
the brush out from the Vagina. bristles of the brush do not

touch any object)
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Sustainability and
ESG Reporting
Collateral

Communications strategy and
information architecture for ESG
reporting on Real Estate Data.

Art Direction

Content Strategy
Information Architecture
Infographics
lllustrations

Publication Design

2020-21

SUSTAINABILITY
REPORT
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RISK MANAGEMENT & RISK
MANAGEMENT COMMITTEE

LEVERAGING
OPPORTUNITIES FROM
CHANGING BUSINESS

ENVIRONMENTS

Robustness of a company's risk
management system at strategic and
operational levels defines its capahility

to generate superior returns. As sich,
identifying risks and managing them
promptly is a critical part of our corporate
governance. We continue to evolve and
adapl ourselves Lo miligale risks and
leverage opportunities arising out of
changes in the business environment. We
have enforced an enterprise-wide Risk
Management Framework through our
Risk Management Charter that identifies
and addresses risks. Through this Charter,
our Board of Directors, Audit Committee
and Executive Risk Management
(Committee ensure pragmatic and ethcient
risk management processes across the
business.

Our Risk Management Committee is
responsible for effective implementation
of our risk management framework. | he
committee has the onus of assessing

the robustness of the framework and
examining whether our risk management
procedures and policies are in line wilth Lhe
Company's risk appetite. Audit Committee
and Cxecutive Risk Management
Committee meet half-yearly or earlier,

if nceded, to incorporate the emerging
trends and update mitigation strategies.

GRI 102-11. GRI 102-30

106

RISK GOVERNANCE

» Directors define and
approve the Risk
Management 'ramework
Delegate execution and
assurance processes
Periodically monitor and
review risk reports of
various husiness units

0

RISK EXECUTION

Efficient execution of

risk management process
Is overseen by Audit
Committee, Executive Risk
Management Committee
and Line Managemenl

3

RISK PROCESS
5 step risk process embodying:

» |dentification & definition

» Classification

» Assessimentl & priorilizalion
» Mitigation

» Reporting & monitoring

X%

RISK ASSURANCE

Assurance on the

overall ethciency and
effectiveness is provided
by the Corporate
Internal Audit team

GODREJ PROPERTIES LIMITED

CLIMATE CHANGE
RISK

) P

PHYSICAL

A

We have implemented
a Risk Management
Framework to
successfully navigate
through the dynamic
business landscape

RISK MANAGEMENT

Risk Management at (Pl focuses on
building resilience and embedding
robustness in business processes. It
covers a host of activities including
risk identificalion, calegorizalion,
and mitigation. One of the major
risks identified during FY 2020-21
was Climate Change. In order to
cnsure a sustainable futurc, GPL
commits to actions prescribed by
governments and regulators. We
have taken a step further to adopt
recommendations of Task Force on
(Jlimate-related Financial Disclosures
(TCFD) and commit to the Science
Based Target (SBT) initiative since
2020. The chart below portrays the
various climale risks idenlified and
categorized based on the TCFD
recommendations.

SUSTAINABILITY REPORT 2020-21

O0—
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The chart below portrays the

various climate risks identified and

CHRONIC

DISCLOSURE
OBLIGATIONS

—O

TRANSITIONAL

POLICY & LEGAL

—O—

—O———

categorized hased on the TCFD

recommendations.

CoviD-19
RESPONSE

The pandemic is global challenge that has
spared differsntiated solutions that for
ut included well formutated group-wise
TESPONSE MEFsures and management

CLI MﬂTE frameworks. 1 he pandemic resulted in

vantinued disrupliom dcrss projects and

CATASTROPHE Voo choins.

Dwring the reporting period, GPL spent
approsimately 706 of CSR funds towards
COVID-19 response, Some of GPL's relief
and recovery initiathaes undortaken Lowsrds
COMID-19 have been further elaborated
under the “Partnerships” section of this
repart.,

il
RISE IN 70%

TEMPERATURE

OF CSR FUNDS SPENT
TOWARDS COVID-18
RESPONSE

RISEIN

9.6CR

Comtributed for the pandemic
response (including CSR. CER, IV
partner commitment and employee
contribwtion]

PEDPLE FOCUS

During pandemic, GPL provided
wholesome food, masks, sonitisers,
vehiches Lo travel home, incentives
to retum to work ar ree-of cost

vaccines fo its emplovess and workers

29045

PEOPLE SUPPORTED WITH RATIONS,
HEALS AMD HYGIENE KITS

WORKERS

SAFETY

for residents through
sanitization of common arcas,
temperatune monitoning,
handiing delivery parcels etc.

VIRTUAL SITE VISITS
For customers including video
broadcasts of construction
PrROETESS on sites across the
A ROBUST IT SYSTEH country
IT infrastrictuse ensbled us ta
take the digital leap in customer SAFE SOCIALISING
engagement mechanism and PLATFORMS
a swilt transition to remote
working.

for residents to combat
lockdown redated andety
amang customers. 24,000
EMPLOYEE SUPPORT customrs participatid in the
Facility management teams 2-month onfine engagement
stationed themsehves at project program with virtual games,
sites during leckdawn events, trivia, etc,

EMPLOYEES CUSTOMERS

SEA LEVEL

WATER
AVAILABILITY

ESG DISCLOSURE
LEVELS

ENVIRONMENT
REGULATIONS

356

STUDENTS PROVIDED WITH
TABLETS FOR E-LEARNING

ENSURED SAFETY, SECURITY &
MOBILITY OF HIGRANT WORKERS AT
DESTINATION AND SOURCE

3609

WORKERS GIVEM LEGAL AID

11,457

WORKERS GIVEN FINANCIAL
LITERACY TRAINING

71,258

WORKEHS PROVIDED AWNEENESS
N ENTITLEMENTS, LABOUR RIGHT 5.
POST EMFLOYMENT COUNSELLING

COMMUNITY
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PROCUREMENT &
EXECUTION

15.77cr

HOW WE
CONSERVE
WATER

'

ENGAGE WITH REDUCE IRRIGATION MINIMISE DEPENDENCE
CUSTOMERS WATER REQUIREMENTS ON GROUNDWATER

&

ENCOURAGE DESIEN ENHANCE MEASURE WATER

OF WATER EFFICIENT AWARENESS CONSUMED
HOHES

GOOREJ PROPERTIES LIMITED SUS] ABILITY REPORT 2020-21

T

of the country
faces high to
extremely high
water stress
(WRI, 2014).

'WATER CONSUHPTION
SOURCE

W HORAWN FROM ALL AREAS

ENSURE
REDUCTION IN
POTABLE WATER
REQUIREMENTS

GOOREJ PROPERTIES LINITED STAINABILITY REPD

WATER
CONSUMPTION
INTENSITY

(litres / n¥)

DUANTITY (MILLION LITRES)

208-20 2020-71

WATER STEWARDSHIP

LCven though 71% of our planet

is covered by watcer, only a small
fraction is suitable for human
consumption. I he scarcity is further
exacerbated by extreme weather
evenls caused by climale change,
such as droughts and heat-waves.
Furthermore, growing population and
economy has put the available water
resolrces under extreme stress and
risk of inequitable distribution.

| he real estate sector is severely
dependent on water input in the
conslruclion aclivilies. As Lhese
projects are usually in urban or
semi-urban areas, the community
could face potential issues of
water security. Being a responsihle
company, we swiftly adopted
sustainable water management
initiatives across our operations to
optimise water consumption. We
also encourage water harvesting and

recycling wherever possible to limit
our dependence on freshwatcer.

Our total water consumption in

the reporting period is provided on
page xx. We chose to offset this by
undertaking an integrated watershed
management program in the Beed
districl ol Maharashlra. This was
implemented as a CSR initiative
bencfitting three villages with total
coverage of about 3300 Ha. Through
stirveys, we have eshimated the
potential for groundwater recharge
Lo be around 12,000 million lilres
every year, far exceeding the water
withdrawn for our operations in the
reporting boundary. We are humbled
to report that we are water positive
for the second year in a row, a
testament to our water conservation
efforts.

WATER POSITIVE

GRI 103-1, GRI 103-2, GRI 103-3

12000

MILLION LITRES OF
WATER CONSERVED

= 4800

OLYMPIC SIZED
SWIMMING POOLS
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GREEN SPENDS

BECOMING A
SOCIALLY AND
ENVIRONMENTALLY
CONSCIOUS

on site cleaning and
elfcienl wasle removal.

COMPANY

We strategically invested in the betterment
of our products, operations and communities
lo become a socially and environmenlally
conscious company. In FY21, our green
initiatives were spread across NCR, Mumbai,
Pune, Vikhroli, Kolkata, Bangalore and
Ahmedabad regions. In our attempt to
further broaden positive environmental
impacts, we planted 48,413 number of trees
athwart various cities.

CONSULTANT &

DEDICATED BUDGET FOR
SUSTAINABILITY INITIATIVES

CERTIFICATION FEES
The funds allocated to hirc
consultants and process
certificates required to fulfill
the sustainability standards
and goals.

GODREJ PROPERTIES LIMITED

SUSTAINABILITY REPORT 2020-21

COMMUNITY

PUBLICATION +
LAYOUT DESIGN

GREEN SITES

The total spends on site-specific
cnvironmental initiatives such as
air monitoring, dust suppression,
curing compound to reduce water
consumption, rainwater harvesting,
harnessing renewable energy etc.

PROCUREMENT

& EXECUTION

The amount dedicated

to procure materials and
execute work on site after
a thorough understanding
of re-use and recycling
and optimum resource
management.

TREES PLANTED AT
VARIOUS CITIES

The expenditure on labour
camp to enshrine worker well-
being, or to protect the interest
of the affected indigenous
population in the area.

MINIMIZING
IMPACT ON
THE NATURAL
HABITAT

CEF - GOOD SIDE

SKILLS SUMMARY

BIODIVERSITY SURVEYS
We undertook dedicated biodiversity surveys in
Mazn Hinjewad Towmship, Godre] Malalungs and
he study enabled us to imventorize
3 1 dbcument key ecokogical
gion, As a part of this excreise,
s whire also conductid

studies was to adapt our develc

mininize iImpact on T natues The scalogical

study also helped us ascertain native trees to be

used in landscape design and plantation effoets. We

envision this understanding to enable preservation
ation of the bindiversity across our

developmont sites,

O

REFERENCES
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EMPLOYEE LEARNING AHD DEVELOPHENT
C A | TUH A \"_-' ] i o .l
PERFORMANCE AND CAREER HEALTH AND WELL-BEING
DEVELOPMENT REVIEWS

SEMIOR
MAMAGEMENT

HIBOLE
ransoEENT WELL-BEING
= Spiritual well-being through .
yoga and meditation in Yy GREEN CONNECT
dedicated recreation and g

We are committed to
provide employees
tools to achieve
personal and
organizational
success while adding
value in the long
term

ENSURING

HOLISTIC

DEVELOPMENT OF
OUR EMPLOYEES

We are commitied to provide
ey s to achicve personal
izational s hile
@ vakse in the lang

W irvest significant resources to
ensure a holistic development of
our emphoyees, Through myriad of
learning and development tools, we
prowice unioue opportunities that
build and strengthen employees’
leadership and professional skills.
Thage training programs ane 3
culmination of classroom trainings,
E-hearning sl multi-discipiinary
maduliss, among others,

OUR LEARNING AND
DEVELOPHENT STRATEGY

W hawe cursted a strategic leaming
P = o
that ¢

needs. GPU's training initiative is
endorsed Ly a frameveork which

ACCELERATING
EFFORTS TOWARD
REVITALIZING
ECOSYSTEMS

stimulates a hlistic development
enviraament for emplo: attain
personal as well as ¢

goals. We have esta pular
learning platform. “Bright Minds' as a
ane-stofi-shop for easy sccessibility
towarnds our training modules, skl
anel knowledge developrwent

5904

HOURS OF EMPLOYEE
TRAINING

1693

TOTAL EMPLOYEES
TRAINED

GOOREJ PROPERTIES LIMITED

imate ch

revitalization of ec

TOTAL NUMBER OF
EMPLOYEES TRAINED

TOTAL HOURS
OF EMPLOYEE
TRAINING

30°% (T743) HRS

B3% (Man
98% (502)

SUSTAINABILITY REPORT 2020-211

HEALTH AND HYGIENE
Encourage occupants

to consume healthier

food and tailoring the
cafeteria menu

/-
f~‘i’(i

i

IMPROVING THE
HEALTH AND
WELL-BEING OF
OUR WORKFORCE

At GPL, we strive to spearhead the
Green Building movement in India
through the IGBC structures. Our
commitment towards the safety

of our customers, employees and
partners in the post COVID19
world has translated to obtaining
Global Leadership status from IGBC.
We wish to further strengthen our
commitment by achieving IGBC
Health & Well-heing certification tor

garden lerrace

SANITIZATION MEASURES

Sanitization measures
along with system
clcaning protocols

adopted for COVID-19

pandemic.

PEST MANAGEMENT

Integrated Pest
Management system

Exterior connectivity:
green patio, exterior
landscape, etc.

AIR QUALITY CONTROL
Temperature, humidity and air
velocity measurements taken in
regularly occupied spaces, at
regular intervals in different
seasons

FRESH AIR AND VENTILATION
Access to fresh air ventilation

through efficiently designed
HVACs and AHUs

DAYLIGHTING

86.5% of the regularly
occupied spaces of the
office achieve daylight
illumination

QUALITY DRINKING
WATER

Access Lo gualily
drinking watcer through
sufficient water purifiers
based on floor capacity

ERGONOMICS

Spaces and furniturc arc
ergonomically designed as
per Time Saver Standards for
interior designing

all our regional offices.

af natural eco-system - P aof enking, reptiled anct
through bird and nests \ . 5 neall animals like
spotting

GODREJ PROPERTIES LIMITED SUSTAINABILITY REPORT 2020-21




fr

HOME

ABOUT

& INTERACTIVE PROTOTYPES + WEB + PRODUCT
CLIENTS USER EXPERIENCES DESIGN

SYSTEMS/ FRAMEWORKS/
PROCESS VISUALIZATION

INNOVATION TOOLKITS,
PLAYBOOKS AND GUIDES

PUBLICATION +
LAYOUT DESIGN

BRAND +
COLLATERALS

DATA VISUALIZATION + SOCIAL
INFOGRAPHICS MEDIA

SKILLS SUMMARY

O

REFERENCES

Customar Ingights

Enterprise Market
Opportunity Report

A series of 200 reports that
studies market opportunities
for formalization of small
businesses

SECTION 3 {contd)

SECTOR ANALYSIS

withi
Zkm r

Retal trace

Manufasturing 5,476 men

Fand & haveraga wrics actiitias

Ther personal sarvices T 1718

Human haslth & sncisl wark setivities

Prafessional, sdontific & techeical activities 176 1423

Administraties & pport vervics sctivities 14 1,427

% of total Kin Comnt of
. ot mumberef Dangilore  enberprises
in23wards enteprimes  Urban  in Bangalore

in 23 wards Urban®

1.30.108

24,520 24.85% AT 45,740

2.30% 242% 3.03% 13,582

FAE 6% T3S L AL

Infarmation & commuanication 175
e cummmsativn 55
Rasl otate scthition 7

1415 142% 1.70% 5995
1132 1.15% o.04% 953
725 0T 1.85% 4522

Othar 1750 1.208 10.052 1019 12.35% 41,580
Toral in Secrors of Interevt 472 40,087 34,244 ST 35.81% 1,949,923
Total 17,385 73,100 0,600 100% 100% 352020

#AR counts stated have been basslned using the EC 2013 data sed projected to 2015, Th do s have e in Appandix & of
13 t

2} € 4 Lrbisn Saevices for Tramdsrm tion

SE_C_'IIO_‘I 3 .

SECTOR
ANALYSIS

Target market for Microlite constitutes 48% of

total enterprises around the JPC.

The diversity of enterprises changes fram ward 1o ward éven
within the Jkm radie of the IPC. Howiver, acrecs all the
wards, retail trade it a largely dominant trade, and makes
up between 27% and 58% of all the enterprises in all the
wards. Food and beverage activities constitule between
2% and 12% of all the business in the wards. Several

In this report. Howevesr, going forward it may be a sector 10
explose for Microlite, alang with MSFE

The chart on the right provides a representation of all the:
different enterprises in the 1km radius. These propartions.

have been retained to arrive at the 2015 projection values.

categories come under the heading of q
units and range from manufacture of petroleum products,
all the way %o manufacture of clothing apparel. Although
the manufacturing tector makes up 3 substantial pertion
of the enterprises (between 14% and 43% of all business
in the wards), it is not a part of the & sectors identified Tor
the ‘Emerging Micra' segment, and ks not discussed further

These prop change slightly a5 the view expands from
the Tkm radivs bo the 2km rodius, 5o, il the sowcing wens
1o be expanded to inchude the Zkm radius, there would be
a larger propartion of retyll enterprices and eateries. Thore
are alse a significantly large proportion of enterpeises in the
Transportation and sTOrage” segment. If Microlite’s product
features need to be tested with this sector, KP Agrahara can
e the test bed for this evaluation,

© dara Urban Sarwicns Bar Pransdsom stion

RETAIL
1,30,108

MANUFACTURING OTHERS
65,746 43,580

OTHER PERSONAL

@uumnmuu

i rooD & 7;881
-
- BEVERAGE

17,345

P Agrshirn fepeet, Februsy 2016

© 06 © O

CONSTRUCTION
]

MANUFACTURING

TKM RACIUS e of market i lotad ieviors of intevest

INFORMATION AND COMMUNICATION

REAL ESTATE ACTIVITIES
|

Chart 1: Enterprise distribution in the 1km and 2km radius of the JFC

P Agraharn Repen, Fabeusry 2016

ADMINISTRATIVE AND SUPPORT SERVICE ACTIVITY

PROFESSIONAL. ADMIN &
SCIENTIFIC & SUPPORT
TECHNICAL SERVICE
ACTIVITIES ACTIVITIES
2112 8412

O )\, CONSTRUCTION
P == 5,057

8522
INFORMATION & -
COMMUNICATION
5,5%5

FL

-]

2KM RACIUS. e of markeet i totad Beetons of Inftetst

© © © 0000 06 0
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SECTORS OF INTEREST
AN OVERVIEW

b0 Goquire custorners. These are:

SECTORS OF INTEREST

CONSTRUCTION

DETAILED PROFILES L8 —

formalized enterprises with 13% enterprises
. . being unregistered, whereas the average
Some key sector-specific insights are detailed in this section™ . across the 22 wards is 7.

EDUCATION

&T* of enterpaises function
Iri the "Education’ segment toa, without power, companed to the
enterprises tend to be mare : Flovards average of 50

: s There is a greater prevalence of
i Bt e o i : formalization in this segrment,
~61% of enterprises run without power as coposed 96" enterprises have more than £ Hos 15% of enterprises being
nﬁi‘ﬂtﬂd_lwmufﬂ‘, 8 ermpleye s, while the Zwards i wod.wnpv&ddr:om
. iy L o S .

89" of enterprises have faverthin 8 smployees, E/SAgw N 5

which is lower than the average of §4% across tha ™ = = = = = = = = =

22 warch.. aof femnale emploveas, whereas the
average across 22-wands is only 127,

sl

A GENDER
HEALTH & WELLNESS : . TRANSPORT & LOGISTICS DISTRIBUTION

T anterprises run without power, a3
compared to the 22.wards average of S0
18* enterprises have a majority of femals 84" prterprises do not have registrations
omployees, when the cverall average is 12%, and i far higher than the average of 75%
" Average percantage vafues across the HECTER across the 22 wards,
 sectovs, all enterprises in 27 wards and all enterprises
i Bargakore are provided in Aopendis B,

HEERRER
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Testing the accuracy
of the economic
census

A working paper to investigate the
accuracy and methodology of the
India’s Economic Census (EC). Through
this study it was confirmed that the

EC underestimates the number of
enterprises. Our role was to visualize
the data in innovative ways through
spatial visualization and publication
design.

Art Direction
Infographics
lllustration
Publication Design
Spatial Visualization
3D Modeling

SYSTEMS/ FRAMEWORKS/
PROCESS VISUALIZATION

INNOVATION TOOLKITS,
PLAYBOOKS AND GUIDES

PUBLICATION +
LAYOUT DESIGN

.

TECQTIN~ —

BRAND +
COLLATERALS

DATA VISUALIZATION +
INFOGRAPHICS

SOCIAL
MEDIA

SKILLS SUMMARY

O

REFERENCES
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A MAP SHOWING LOCATION OF
NEELASANDRA [N BANGALORE

-=7~=- NEELASANDRA (WARD ND 116)

DATA AND ANALYSIS

India.

APPROACH

95.5% of the workforce was informal and contributed
53.99% UfGI}P, while the r'('.l.'.'u.:.u."il_'_; 1.5% of for mal
workers contributed 46.1%

INFORMAL WORKFORCE

tetteeetteedeteteten
SRR R RN REEEEERERE]

PUBLICATION +
LAYOUT DESIGN

e herdir
map of the block (recording all
the censss houses, umits and

enterprised) ie hand-drawn.

A starting point is identifed on
the map and the houscholds are
approached in the sme order as
they were purnbered .

Layout design with infographics
and data visualizations.

SKILLS SUMMARY

O

REFERENCES




- s
1) o & INTERACTIVE PROTOTYPES + WEB + PRODUCT SYSTEMS/ FRAMEWORKS/ INNOVATION TOOLKITS, PUBLICATION + BRAND + DATA VISUALIZATION + SOCIAL — 9
HOME ABOUT CLIENTS USER EXPERIENCES DESIGN PROCESS VISUALIZATION PLAYBOOKS AND GUIDES LAYOUT DESIGN COLLATERALS INFOGRAPHICS MEDIA SKILLS SUMMARY REFERENCES

Impact Report on
Microfinancing for
the urban poor

An annual report on microfinancing
forthe urban poor. The report consists
of rich human interest stories of
beneficiaries of the organization,
interspersed with financial health of
the organization.

REPORT CARD:
PROGRESS OVER THE YEAR

Over the past year (Apnil 2014- March 2015, we feaused on strengthening U
3 palars of JANA 3.0 Lot me updata you on the progress on each front

OUR GROWTH

L1}
s

HUMAN CAPITAL

We face three megor challenges on Lhe hum,

Fiest. thve sheer diversity of s in the ceganization

an capital front

Ow second chalengt |5 mieed 10 he Luge
ruambert of people we are reouiting, o we ok the

et
enetact with clients on & daily baski, s therefore
a0e Tiom Ehe Wame sac economic background as
o cliens, Mugh of our frontiing Siaf, especially the
Jumice. meat amang them b colletion executie
wnd sourcing exadtives, do Rol med 1 patien &
grachuate degres 10 60 an outstanding job of thak

I April 2014, we had approximaely
3508 peeple In larabishmi; by March 7015 thet
mmbar had giown S over 6257, Taking atrition
iabo socount, this messt thel we wadld have 1
e, train and place over 4000 peopls o the
oeganzation o vatious lewely, and in over 200
locations around the country. Thin streses. many

ipects of - frosm slert

A4 e s o
branches)

Manager 50 Clastie Head, & Zonal Head and ot
Turclinal roei in vaiknn Separtrerty, the Wi
sets andd profles become more demanding, and
eommaniurately, the profies ae sho of those with

i b sl b e Sevabopanand of our tabt:
o 0w prwide secugh oppirtuniie ke peole
to grow. This sysem of development needs ta lbe
avalabie ot mumple leveh i the oiganaration, sed

and

In  April 2014, we had
approximately 3,500 people in
k faksh.

- by March 2015 that

number had grown ta over 6,257

PRODUCTS &

SERVICES

Retail Financial Services is divided into Retail Assets, T L
Retail Savings (Liabilities) products and Insurance products.

1. RETAIL ASSETS

SMALL BATCH LOAN

Small Batch Loans is our core product through
which we meet the credit needs of several lakhs
of underserved households. A small batch loan is
provided to individuals in a group comprising a
minimum of five and a maximum of 25 women,
where each guarantees the other, After completion
of each, a customer can borrow the same amount or
move fo the next kevel, The loan amount rnges from
As. 15,000 to Rs. 50,000,

JFS employs technology led solutions such as
Aadhar enabled biometric front-end, Salestorce CRM

platform, Core Banking system and pre-paid cards ta
service customers in an efficient and cost-effective
manner.

EDUCATION LOAN

The education loan product s designed to fund the
schook-going child's tuition fee; admission fee, exam
and library fees, purchase of text books, uniforms and
other schoal-related material This product is offered
o all existing small Batch loan members and ranges
to up to Rs. 50,000 for & period of up to 24 months.

HOUSING LOAN

Janalakshmi's housing loan product is intended to
finance purchase of dwelling units in the atfordable

housing segment, primarily in the EWS and LIG
category for both salaried and self-employed
customers. It is primarily designed for the customers
in the informal income category who are buying &
house for self dwelling.

HOME IMPROVEMENT LOAN

Mary of owr customers construct homes slowly
and 'incrementally’ over time, in keeping with their
needs and the avallability of resources. The home
improvement koan speeds up this process of minor
improvements, extensions, repains and renovations.
The product is offered to customers with a proven
credit history after they have completed two years
in a small batch loan structure, The loan quantum
ranges from Rs. 50,000 to As. 100,000 for a tenure of
up to 36 months.,

NAND LOANS

Nano Loan |5 our indhidual business loan offering.
which allows budding entrepreneurs 1o finance
warking eapital and to invest in equipment. The Nano
loan is offered to customers with a proven credit
history after they have completed two years in 2
smiall batch loan structure, The loan quantum ranges
from Rs. 60,000 to Rs. 2,00,000 for terure of up to 35
months.

2. RETAIL LIABILITIES

3. INSURANCE PRODUCTS

2. RETAIL LIABILITIES PRODUCTS

MICRO PENSION

Micro pension is & bong term savings product which
enables customers in the informal income segment to
save for their old age. Janalakshmi has partnered with
Irwest India Micro Pension Services (IIMFS) to enable
customers to contribute towards the UT)- Retirement
Benefit Pension Fund, Under this scheme customers
can save Rs. 100, Rs. 200 or Rs, 500 every month,

DCB |JANAJEEVAN CARD

The DCE Jlanajeevan co-branded Prepaid Cards is
issued based on an agreement between DCE & Jana
Urban Foundation. Thews are “apendoop” pre paid
cands,

The inltial load on the card is the disbursal of the
microfinance loan by Janalakshmi Financial Services
ta their customers. Incremental loads are by way of
customer reloads,

Card kit alsa contains the PIN required for usage of
card in the ATM & POS,

Janatahshimi Firancial Senvices

BADHTI BACHAT (BB)

Badhti Bachat is & robust goal-based savings plan
aimed at inculcating the habit of saving among those
{in the unorganised sector) who do not have access
o traditional savings products Our team helps
customers to define short-term goals and save for
thiese in a systematic way. These goals include saving
for a daughter’s wedding, children’s’ education, a
family function, purchase of property, or money far

a small business expansion. The product i designed
for ease and convenience and to suit the needs of a

wide variety of people: from small businessmen and
traders to daily wage earners and housewives.

The main features of Badhti Bachat is
+ Doorsiep collection
« Maturity is after one of two years
«Weekly or daily saving

+ Mo penalty if a depositor is unable to pay an
instaliment

« A minimum saving per day of Rs. 100 and a
maimum of As. 500
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@ cecis

Complete Branding,
collaterals and design
guidelines for CEGIS

Data-driven Policy for

Nutrition &

@ I
¢ zZE

7 m N

Every
DROP
counts! x P y ,
Chang Data-driven
L1\ O :al}eﬂ:zles Part Co-cre}\ior' “#'*%  Governance for the
M game 4 i 4 \ | / Greater Good.

A small portion forom the purchase of ; f
this bag goes to a drough-hit village
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INTERACTIVE PROTOTYPES +
USER EXPERIENCES

WEB + PRODUCT
DESIGN

SYSTEMS/ FRAMEWORKS/
PROCESS VISUALIZATION

INNOVATION TOOLKITS,
PLAYBOOKS AND GUIDES

PUBLICATION +
LAYOUT DESIGN

BRAND +
COLLATERALS

DATA VISUALIZATION +
INFOGRAPHICS

SOCIAL
MEDIA

= o

SKILLS SUMMARY REFERENCES

Brand identity for
a non-profit on
children’s early
education

4

® +

Building blocks of childhood

Rectangles (solidity, stability);
Circles (community, cyclic);
Triangle (direction, orientation)

Tangram

multiple outcomes or success stories
using the same building blocks

y

'

Pinwheel

a metaphor for childhood, innocence;

letters S S form a pinwheel

SOCIAL
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DATA VISUALIZATION +
INFOGRAPHICS
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DESIGN PROCESS VISUALIZATION PLAYBOOKS AND GUIDES LAYOUT DESIGN COLLATERALS

WEB + PRODUCT SYSTEMS/ FRAMEWORKS/ INNOVATION TOOLKITS, PUBLICATION + BRAND +
INFOGRAPHICS

DATA VISUALIZATION + SOCIAL
MEDIA

SKILLS SUMMARY

O

REFERENCES

Customer Insights, JUST

How much are Indians
spending monthly?

A preview of the monthly per-captita
expenditure across 4 income groups.

47% 20® B 3= o
I I [ TT1

30-40%ile (€ Rs.1,612

FOOD OTHER GOODS & BASIC FUEL AND DURABLE
SERVICES® SERVICES** LIGHT GOODS

RENT

*Upper and Lower percentile rank limits of the income group, when ranked by monthly per-capita expenditure.

Data vi lizati
[ ]
poster on per-capita
E.g. Among 100 people ranked by their increasing monthly expenditure, the 30-40%ile group is made up of the people with ranks 31 to 40. [ )
** Expenditure shown is the mean expenditure of the group. x n I r r
* Basic Services: Education, health and conveyance
++ Other Goods and Services: Entertainment services, toiletries, clothing, footwear, telecommunication, minor goods, telecommunication services, etc.
Source of the data: Level and Pattern of Consumer Expenditure: NS5 68th Round(July 201 1-June 2012) )
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Geospatial data
visualization of
Micro-enterprises by
type of enterprise

=

-
L}
]

MAP 9

MICRU ENTERPRISE SURVEY - ENTERPRISE LEVEL

LEGEND
® Commercial
® Enterprise Without Premises
® Institutional
Residential cum Shop

Residential cum Household Enterprise

@Jana Urban Foundation - September 2016
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Infographic
explainer on
‘What are

Figure 4

Apprenticeships:

The Basics Explained

For more than 30 employees,

in

For 4-29 employees,

OPTIONAL

For less than 4 employees,

NOT APPLICABLE

Who is required to engage
apprenticeships?

All establishments with more than 30
employees, contractual or otherwise, must
engage apprentices constituting a minimum
of 2.5 percent of their total manpower
strength up to maximum of 15 percent.
Optional for Establishments with employee
strength 4-29; establishments with fewer
than 4 employees cannot hire apprentices.

mi max
f |
2.5% 15% g"natr?rt)iwer

Which labour
protections are
applicable?

Apprentices are considered to
be trainees and not workers
and are therefore not to be
treated as workers; however,
the responsibility for the health
and security of apprentices
rests with the establishments.

Who provides the training
and when?

Any institute with adequate facilities can provide basic
training to apprentices. Employers can also provide
theoretical training together, or through an approved
agency. Apprentices must receive basic training

(or quality for exemption from it in terms of notified
requirement of the concerned job role), before they
are allowed to engage into practical training.

For the practical component of training, all employers
must make suitable arrangements in their workshop.

18 years
15 years (in hazardous industries)
(minimum age)

P -~

What is the minimum
age for an apprentice?

The minimum age to be employed as
an apprentice is 15 years or 18 years
in case of hazardous industries.

What are the working
hours for apprentices?

Employers can engage apprentices
over the age of 18 during normal
working hours but younger workers
may only be engaged between the
hour of 8 AM and 6PM.

6-36
MONTHS

What is the duration
of an apprenticeship
program?

6- 36 months including basic and
on-the-job training.

N

What reservations
does the Act provide?

The Act (or Rules) requires that
employer reserve a certain
number of seats for individuals
from Scheduled Castes (SC) and
Scheduled Tribes (ST) based

on prescribed ratio of SC or ST
individuals to total number of
apprentices.

Reimagining Employability for the 21-century: 10 Million Apprentices in 10 Years

apprenticeships’
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An ideal person Paying
bribe could perhaps be
<or "How to be a corrupt individual™
S ears | AGE OF PEOPLE PAYING BRIBE ‘
3 ; 64% gre-:lﬁ?:;:-gor:? BT—T jg\?r‘eam |
| |
31-40
YEARS
Education ()
Unskiled Workers (D) belonging to a @ 2100w ballidenl
GENERAL/ .
P FORWARD CASTE
Petty Traders * L
© bavyolgm3-ilag
S — PEOPLE NOT
PAYING Officers © fw‘ | PAYING
: M M A BRIBE
Data V|sual|zat|0n ABRIRE Shop Owners(() having studied @0 cone
- SENIOR ; jous
concept on the ideal Susness e o e
p SECONDARY

profile of a bribe
paying person.

Ipaidabribe.com collects data on
people forced to pay bribes out of dire
circumstances. Based on website data,
this visualization attempts to profile the
average bribe paying person.

Misg +

working as a

SELF-EMPLOYED
PROFESSIONAL

and so on

IN A PUBLIC PLACE
WITH FREE ACCESS

+ 32iM
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[ ] [
A social media
campaign on
y
DIDN'T HAPPEN
This project dissects some of the little-
known disease events. It describes the
quick actions that public-health leaders
took to avert larger tragedies, and offers
a look at how a few nations have kept
Covid-19 mostly at bay.
. username
ABOUT EBOLA PREPAREDNESS
;f EPII]EMIGS THAT ;o m e
h ‘ Rare but deadly 25-90% of those Vaccines exist, but
/ disease transmitted infected with supply is limited.
S o l IDN T H APPEN ini!ially from Ebutla _hsve died A treatment was
animals to humans. during outbreaks approved last year.
- “E AN n A Uganda’s quick activation of
their health emergency ~ JERGENCY VN
 www.prevente ,dem,cs org/ETDH 3y ' o ' response system when Ebola - RESPONSE \@ gllfn?;:mm

” -

'

=

-

:: Prevent RESOLVE[]

0l TO SAVE LIVES

lllllllllllllllllllllllllllll

-~ Epidemics

BULA erupted along the busy. shared p
= - : border with DRC kept it free of 4

any domestic Ebola cases and
EPIDEMICS | THAT made it ready o respond o % o
DIDN'T HAPPEN '

cases thal did cross the bord

€ L W

@DPD Liked by usurname and others

Write your caption here.. #hashtag ...more
View all comments

A Q B O
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REDUGE SALT
GRADUALLY OVER TIME

ITIS EASY AND
YOUR TASTE BUDS
vextweek - WILL EASILY ADAPT

Public Health Campaign
on the benefits of low
salt intake

A Nationwide campaign across Twitter, W 0 R LD
Facebook and Instagram on the effects

of high salt consumption. The campaign s n lT

duration was for a period of 3 months.
AWARENESS

WEEK

8 - 14 March

9,000,000

Social media impressions across twitter,
Instagram and Facebook

Eat Right oV

EatRight "¢ NetProFaN

Q' India
% India "
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Various social media
graphics across the
campaign duration

Eat Right _.(}" NetProFaN

ou India

Eat Right _.(F" NetProFaN

X India

ngh salt mtake :
stiffens and narrows
the blood vessels
leading to heart attack

(GUESS WHICH OF THESE HAVE THE
HIGHEST SODIUM CONTENT?

D.
.
B. SOFTDRINKS
A BREAKFAST s M
BREADS CEREALS 2@ T

EatRight  P2C NetProFaN

-\_41--' India

FatRight % NetProFaN R

s India
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Campaign collateral
for Clean Air

POLLUTION

Pregnancy is a delicate balance. While many
things can influence the health of you and

It's right under
your baby, air pollution is something you can g

learn to avoid. Use these tips to keep your .\ llg

newborn and loved ones safe. y yo U r n Ose .

#stopbreathing

Protect Your Air

AN Create a healthy
Cries .| environment by using
" natural household cleaners.

www.cleanairplatform.org

Use Air-Purifying Plants :
We haven’t put P o | _ =
man on mars yet your growing baby breathe ¥ /

healthier air.

Meanwhile,
let’s save earth.

Get an air purifier

These devices remove
everything from smoke to
allergens to mold and germs
from your air
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Skill .
Strategy + Content Brand + Social Print + Editorial Web + Digital Data + Infographics Technical
Strategy Art Direction Reports Website + Microsites + Landing pages Infographics Adobe Creative Suite
Research and Discovery Storytelling Publications User research Data Presentation Figma, Sketch
Competitor Research Identity Design Factsheets User Experience Design Data Visualization PMS tools (Asana, Basecamp, Trello, Clickup)
Content Audit + Strategy Brand Guidelines Policy papers Prototyping Dashboards Remote Brainstorm (Miro, Mural)
Communications Strategy Brand Collaterals Brochures Wireframing (low fi+ hi-fi) Data Visualization Guidelines Front-end Development (HTML, CSS, JS)
Persona Development Design systems Toolkits Visual Design CMS (Wordpress, Squarespace)
Information architecture Social Media Graphics Playbooks Emailers Mailchimp
Framework design Campaigns Magazines

System maps

Editorial Design
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(References available on request)
“..exceeded my expectations..” ‘..commitment to project completion is outstanding..”
Anna S, Public Health Strategies Ebony Bertorelli, Janaagraha
“..arare find in the field of design..” “...eye for detail, easy to work with..."
Prashanthi Krishnakumar, Consultant, Access Health International Sruthi R, Data Analyst, JUST
“..cannot recommend them enough!” “..a knack for Design Thinking and Data Visualization..”
Priya Bala, Writer and Journalist Jit Banerjee, Research Associate, JustJobs Network
“..working across borders exceptionally easy..” “..quick turnaround time, outstanding skill set..”

John Harris, Associate, I[deas42 Shobana V, Senior Advocacy Associate, Janaagraha



Thank you for your time
and consideration.
Look forward to a
potential collaboration!

Venkatesh Bilvam
venkatesh@whitespace35.com
+91 9741451309
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